DIY Headquarters

Post the lockdown in March, the “‘WFH’ and ‘online classes’ phrase
started catching up. Suddenly, the living room has become more action-
oriented. “Small studio apartments and large houses alike have had to
adapt to incorporate new functions. The way we look at these spaces is
changing,” says Subodh Mehta, senior vice-president, home furniture
business, Godrej Interio. In March, the company released “‘Work From
Home’ guide, that revealed the challenges and solutions for the modern
day home-office setups.

Tinu Cherian, a Bengaluru-based communications professional, realised
in the beginning of the lockdown that some amount of shopping was
required if home was going to be an office, school as well as a recreation
centre for the next few months. Soon a height-adjustable office table,
few ergonomic chairs and plants were brought. “I also purchased a foot
massager for comfort during prolonged work cycles,” he says.

The market is booming with products for the WFH and ‘school from
home’ category. “The sales for this range have jumped 15X (1,500
percent) compared to last year,” says Mehta. Godrej Interio’s new range
includes couches and beds with platforms that would enable people to
place their laptops. Their Bay Work desk has hutch and a swivel arm for
integrating with the bed or chair. It was necessity that made Dr
Parthasarathi, associate professor of Physics at the Maharaja Agrasen
College, Delhi University, go shopping online. He utilised the first few
weeks of the lockdown in setting up his virtual classroom at home.
Besides multi-utility and easy-to-move-around furniture for his two Kids,
he picked up a tripod stand to fix his smartphone (camera) and a
whiteboard.

Wakefit's survey noted that 39 percent of people spend most of their
time at workspaces at home. Around 32 percent have installed a
workstation for themselves. “Given that the line between personal and
professional lives have blurred, it is important to segment your living
guarters in such a way that you have a space to unwind while creating
sections for working productively during office hours at home,” says
Ankit Garg, CEO and co-founder, Wakefit.co. The company, which until

now dealt with sleep solutions, forayed into the furniture segment in
July.

Unmistakably, furniture stores are busy with new categories of
products, to suit multifunctional homes. At Pepperiry, the sale of study
tables and ergonomic chairs grew by 250 percent and 400 percent,
respectively in August 2020, in comparison to pre-lockdown levels.
“Currently, this category contributes about 25 percent to the overall
sales volume, up from about 10 percent prior to the lockdown,” says
Vadapalli.

Tech at Task

According to a report by Deloitte-

Confederation of Indian Industry (CII), the

lockdown period accelerated India’s rapid
pace of broadband penetration and data

| consumption. As per the report, the July-

-~ September 2020 quarterly results of a

leading telco indicated 15 times increase in

_ _ | broadband connections as compared to the
Tinu Eman Stanﬂmg st w,jrk'mg same quarter last year. Prof Parthasarthi,
athis height-adjustable table who has started building an in-house

library, with over 800 books, says, “I have
also put together a WhatsApp group where I share links and articles
with my colleagues and students. I use my e-book membership with the

University Grants Commission to download books and share in my peer

group.” Also, the family picked up several gadgets such as noise

cancelling headphones.

Convenience-led purchases dominated sales of goods at home. So front-
load washing machines, food processors, microwaves, and laptops saw
high sales. According to a report by techARC, a research and consultancy
outfit, the shipments of smart speakers with display rose by 87 percent
in the quarter ending September as compared to the previous quarter.
Many like Manchanda picked up smart gadgets when the lockdown was

extended.

“We bought a Roomba (smart vacuum cleaner), an instapot (smart

electric pressure cooker) and a few additional appliances to make life
easier during the lockdown,” she says. She has spent over a lakh on her

home since March. “We have optimised our home network with two
broadbands, better modems and wireless repeaters. We got Safe Kids
software for my son,” she adds. It is a parental-control software that
monitors computers, tablets and smartphones to keep a watch on the
child’s online habits.

Home theatres are another big addition. “If you calculate the cost
assoclated with going to the movies for a large family like ours, in these
last eight months we have recovered the investment,” admits Mall, who
installed a home theatre earlier this year. Bishalakhi Ghosh, a
homemaker from Delhi, can’t stop raving about her newly converted
‘recreational room’. The family has installed a 55-inch smart-TV in the

room. “It’s our escape room, where we bond as a family,” she says.

It 15 used for teleconsulation by her hushand—a doctor, while her son,
who 1s a design students, uses it for his daylong seminars. In the
evenings, the family gets together to catch up on a web series or two.
To cater to more such families, there are service providers who offer

Awfis 1s one such company. In May, it launched a comprehensive
‘Awfis@Home’ solution to replicate the office work environment at
home. “According to our recent survey, 71 percent of employees would
feel successful if they had a dedicated work area at home. We are
addressing this need,” says Amit Ramani, Founder and CEO. The
company has so far sold 1,000 units through direct sales.

The Chill Corner

As most frequent travellers and luxury lovers spend countless hours
inside their homes, some are recreating mini luxuries at home. Ghosh
has added a Jacuzzi and a fish pond in her home. “With so much
happening around outside, sometimes all you want to do is, put your
toes in a hot tub or indulge in aquascaping,” Ghosh says. With limited
outings, zero travel options and no reason to splurge on clothes, people
with disposable income are using the money to make their homes ‘Zoom
ready’. The pandemic has brought into focus areas that weren’t paid
enough attention earlier—large windows, balconies, rooftops, foyer
space and so on.



